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Special Thanks to INTERCONTINENTAL HOTELS GROUP

INTERCONTINENTAL.
HOTELS GROU?P

CREATING LEADING PLACES
TO WORK, RELAX AND DREAM.

With over 3,500 hotels in nearly 100 countries, InterContinental Hotels Group To learn more about

is the world's most global hospitality company. With consistently high investment opportunities with
standards across a breadth of differentiated hotel types, our outstanding InterContinental Hotels Group,
“Family of Brands” meets the diverse needs of leisure, business and please call 1:770-604-2166
extended;stay travelers. Our unique franchise support services and or visit us at: ichotelsgroup.com
brand-specific marketing strategies are making it possible for our investors development

to reap rewards like never before.
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» Insurance

"™ service, Inc.

Petra Pacific Insurance Service, Inc. ( Betty chan)
13950 Cerritos Corporate Drive, Ste A Cerritos, CA 90703 Voice:(800) 466-8951

www.petrapacific.com Fax: (800) 494-6829

Specialized Solutions Standard Coverages

Apartment Complex or Commercial Center Boiler & Machinery General Liability

Hotel, Resort, Spa, & Hospitality Commercial Auto Inland Marine

Machine Shop or Plastic & Metal Manufacturers Crime & Cyber Crime Professional Liability

Pest Control Directors & Offices Property

Wholesale Distributors Employment Practices Liability Umbrella Liability
Worker's Comp

HOSPITALITY UNLIMITED INVESTMENTS

Hospitality Unlimited Investments Inc.
13950 Cerritos Corporate Dr. Ste. A Cerritos, CA 90703 Voice:(562) 926-0128
www.huihotels.com Fax: (562) 926-0268

Knowledge With 20 years of hotel brokerage experience and closing more than 250 transactions exceeding one billion dollar,
we are here to respect our serious investors to further their investment goals in the hospitality arena.

Dedication We are committed wholeheartedly to our clients' success. Every investment property we present to our clients,
has been carefully studied and meticulously pre-screened and thoughtfully stream-lined to match our clients' needs, We are dedicated
to be faithful stewards to our clients' trust and confidence.

Assurance It is our mission to provide our clients with practical innovative recommendations to enhance the value of their
investments in the present thriving market and to strategically position themselves for the competitive future. our clients are
empowered by our accurate and relevant information and expertise to make prudent and informed investment decisions.
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President's Letter to the Members

Joseph Fan

I would like to thank all of the Board of Director
members, members, and past presidents for their
warm support.

The 2005 THMASC Banquet was a huge success.
Over 500 people attended to celebrate the
Association's 30th anniversary at the Westin
Bonaventure Hotel in Downtown Los Angeles. We
had many VIP guests from Intercontinental Hotels
Group and Marriott International attending our
event. We were also joined by members from our
sister Associations in Houston, Florida, and New
Jersey. I would like to extend a special thanks to
Steve Porter, the President of IHG, for making the
keynote speech and for supporting the Association.

2005 has so far been a great year for our industry.
Economic indicators show that ADR and RevPAR
have been increasing. Also, we expect more
business and vacation travelers as the economy
grows. We are all hoping that 2006 will continue

with this trend.

Here is a quick update on some of the ongoing
projects with the THMASC.

Our Association's office was recently renovated. I
welcome all members to stop by and visit.

President's Letter to the Members

Our website is currently undergoing a facelift and

will present it to the member's shortly. We have
listened to your input and we will implement links
to sponsors, a frequently updated calendar of
events, and a forum where members can ask each
other questions.

The Young Hoteliers Group is 25 members strong
and will hold its first meeting in November. We
look forward to this group continuing the success
of the THMASC.

In response to the damage caused by Hurricane
Katrina, the THMASC is teaming up with the
American Red Cross to raise funds to help the
disaster victims. The Association has a long
history of helping those in need. We raised money
in 2001 for 9/11 charities and more recently we
helped our fellow Taiwanese that were hit with the
typhoon last year. I am calling on all the
Association members to show their generosity to
help the unfortunate. If you would like to help,
please contact the Association at (626) 280-2207

for more details.

I am looking forward to the upcoming year as
your new president. There are lots of projects and
changes that are going to make THMASC even
more exciting and helpful. My hope is that
everyone will participate to accomplish all our

goals and make this year successful.
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Announcement
Coming Event in October of 2005

This year I have the honor to be the Director in
charge of the membership promotion and co-host
with Wilson for the seminar and training program.
Since our Association cover the vast area of
Southern California. Once a year annual convention
will not serve the purpose of communication and
exchange idea between our members. A whole day
program has been set for 4th day of October. For our
member to spent a whole day in Santa Barbara area.
Several sponsor and speaker have been arranged to
cover various topics.

Please leave the date 4th of October open in your
calendar for this interesting event. We will meet in
the parking lot of our Association at 8:30 am on 4th
of October. The bus or van will leave sharp at 8:45
am. Please come on time to prevent miss the bus. It
will take around two hours to Santa Barbara. The
address of Association will be Taiwn Hotel & Motel
Association of Southern California at 1045 E. Valley
Blvd., A212, San Gabriel, Ca. 91776. It will cost $40
for the non-member of our Association and $20 for
our member. Please call us at 626-280-2207 for the
reservation so we can arrange the transportation.
Our Vice President and Director Nick Deng and his
family member has successful investment experience
in that area will share their experience, arrange the
tour and host the us over there. I also like to
present to your our sponsor and speaker that will
make some presentation while we have lunch in
Santa Barbara.

Our first sponsor and speaker will be Amy Yuen the

Executive Vice President of First United Bank. She
has over 28 years experience in Banking Industry
and help our Lodging Industry for a long time. Her
experience in Motel and Hotel lending is exceptional.
Her outstanding knowledge in Motel, Hotel lending is
help so many motel, hotel owner to have a

16

By Gerald Wang
President of Vic Inn-ternational Co.

smooth lending process. And I do believe she is the
one that you should meet for your future Motel and
Hotel finance need.

Our second sponsor and speaker will be Ms. Huang
from Cal Overseas Insurance Services. She has an
extensive background in Insurance. She was service
in Insurance Company back in Taiwan and also
receive her Master Degree in US. Her topic will cover
the area of Employment Practices Liability Insurance
of which is an area normally overlooked by our
member but it become a very important issues that
we have to look into it.

We have the third speaker is James O. Abrams the
President and CEO of California Hotel and Lodging
Association (CH&LA) of which at this point is not get
the confirmation yet.
We will try to confirm this as soon as possible. As
we all know that the California Hotel and Lodging
Association is the largest and most influential state
lodging association in the world. CH & L was
established in Nov. 11, 1893 and continue to serve
the unique interests of each segment of California
diverse lodging industry. With the background as an
attorney, Jim has practiced law for over 30 years
and is a noted expert on legal, legislative, and
regulatory issues of the lodging industry. He is also
the author of the Laws Pertaining to the California
Innkeeper of which is a on-of-a-kind resource for
the lodging industry. His topic will cover the various
program and support that CH &LA provided.

Over all I hope this events will benefit to our
member to see, to meet and to communicate. Not
only that for our busy daily operation it will be a fun
and relax trip.

Your participation and involvement is highly
recommended
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1. Los Angeles Area:(¥&fZHH11E)
Pacific Palm Resort, City of Industry, Radisson Hotel LA Westside, Los Angeles
Furama Hotel, LA Airport, Best Western Executive Inn, City of Industry
Quality Inn & Suites, Walnut, Holiday Inn Express, Pasadena
Hilton Los Angeles, San Gabriel, Holiday Inn, Monrovia
Champion Motel, San Gabriel, Ambassador Inn, Alhambra

2. Houston Area: (fK---1EHEH)

Hilton Garden Inn, China Town

3. Hawaii Area: (& B(FEHIE)

Holiday Inn, Waikiki

4. New York Area:(fH{ithER)

Crown Plaza Hotel, New York Time Square
Sheraton Laguardia East Hotel, Flushing

Bowery Lodge, Down Town Manhattan
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InterContinental Hotels Group Lodging Brands

From overnight trips to extended stays. For
value-minded visits to executive travel. For
eagerly awaited vacations and spur-of-the-
moment getaways. Wherever you go, whatever
the reason, we're there with the perfect place to
stay and a great rewards program, too. Our
Priority Club&reg; Rewards is the only hotel
rewards program that allows members to collect
3,500
InterContinental Hotels Group properties around

points or miles at more than
the world, making it easy to earn exciting trips
and brand name merchandise. So look for our

quality hotels wherever the winds take you.

INTERCONTINENTAL

InterContinental&reg; Hotels & Resorts

InterContinental&reg; Hotels and
Resorts offer an exceptional service for business
and leisure guests seeking a luxury hotel
experience. With a worldwide portfolio of 140
hotels in 75 countries, InterContinental Hotels
and Resorts have been welcoming frequent
international travelers for more than half a
century. A pioneer in the development of the
hotel industry, InterContinental Hotels and

Resorts successfully blend consistent global
24
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standards with the distinctive culture of their
locations to deliver a truly memorable stay. We
know what it takes..
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Crowne Plaza&reg; Hotels & Resorts

Crowne Plaza&reg;, located in major
markets worldwide, is THE Place to Meet.
Whether it's a group meeting in the hotel, a
one-on-one meeting with a colleague or clients,
or a getaway with a loved one or friends,
Crowne Plaza is the hotel for people who value
the energy and positive interactions that take
place when people come together. With its wide
variety of premium services and amenities,
including fully-appointed guest rooms with
ample work space, full complement of business
services, excellent dining choices, quality fithess
facilities and  comprehensive  meeting
capabilities, Crowne Plaza and its associates
exceed guest expectations by providing the right
room, the right technology and the right service
to make every stay relaxing, invigorating,

stimulating and filled with positive interactions.
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Hotel Indigo&reg;

To experience Hotel Indigo&reg; is to
indulge in high peace. Like your favorite retail
store, Hotel Indigo is dedicated to pleasing you,
changing with the seasons for a sense of growth
and renewal that remains in your spirit long after
you leave,
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Holiday Inn&reg;

No matter where you're traveling, you'll
find a familiar place to stay at Holiday Inn&reg;
hotels. With more than 1,500 Holiday Inn full-
service hotels around the world, you will be sure
to find a convenient location offering many
features* to make your stay more enjoyable,
including comfortable guest rooms equipped with
coffeemakers, hair dryers and irons. Today's
Holiday Inn hotel offers travelers full-service
amenities such as - restaurants and room
service, a relaxing lounge, swimming pool,

Franchise Operation

and fitness center and, for the business traveler,
today's Holiday Inn hotel offers 24-hour
business services, meeting facilities and the
Holiday Inn Meeting PromiseTM. Today's Holiday
Inn offers you more of what you're looking for.
*features may vary by location.

H;OM% Snn
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Holiday Inn Select&reg;

Holiday Inn Select&reg; is the hotel
partner for individuals with a passion for
business and an appreciation for value. Located
throughout North and South America near
business centers and airports, Holiday Inn
Select&reg; hotels feature business class rooms,
24-hours business services, comprehensive
meeting facilities and services.

o

SUNSpree Resorts

Holiday Inn SunSpree&reg; Resorts

Whether traveling to a tropical escape
or a mountain getaway, we make it easy for the
entire family to have fun together! Our casual

25




atmosphere and modern facilities offer all of the
conveniences you're looking for, like a great
restaurant, in-room refrigerator, laundry facility,
expansive pool area, and a variety of recreational
facilities. Our friendly staff and trained Activities
Coordinators schedule numerous adult events
and supervise children's activities as well.

s

EXPRESS|

Stay Sniert

Holiday Inn Express&reg;

For value-oriented guests who want the
Stay Smart&reg;
Express&reg; is the
uncomplicated choice, offering a free breakfast

experience, Holiday Inn

fresh, clean, and
bar featuring fresh fruit, cereals and pastries, as
well as free local calls within the U.S. There are
over 1000 locations around the globe, and
growing fast.

.
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Holiday Inn Garden CourtSM

Located in Europe and South Africa,
each Holiday Inn Garden CourtSM hotel has a
style and character unique to its location. The
Holiday Inn Garden CourtSM hotels offer quality
guest rooms, meeting and leisure facilities, as

26
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well as a number of other services and
amenities.
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Nickelodeon Family Suites by Holiday Inn

Nickelodeon, the number-one kids
brand, and Holiday Inn&reg; Hotels & Resorts
partner to bring Nick's brand philosophy of
putting kids first in everything it does into all
aspects of the Nick Hotels. The hotels feature
the popular Nickelodeon signature
entertainment and style in a family-friendly, all-
suite, resort atmosphere. Two- and three-
bedroom themed KidSuites&reg;, Daily Nicktoon
Character Breakfast, Kids Eat Free program,
waterpark pools and nightly scheduled Nick
shows are among the unique amenities of these

one of a kind kid-focused resorts,
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Staybridge Suites&reg;

Staybridge Suites&reg; is the finest,
most innovative all-suite hotel meeting the




needs of the extended-stay guest. It's ideal for

travelers seeking a residential-style hotel that's ’
perfect for business, relocation, and vacations. '§§izlnlig()

The amenities include three suite types with fully

equipped kitchens, complimentary breakfast
buffet and evening reception, and 24-hour

business services with high-speed internet

access. So settle in and MAKE IT YOUR S ] . %
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Candlewood Suites&reg; EXPRESS|

Stay Smapt

One look at our spacious studio, one-
bedroom and studio double suites, and you will

realize the Candlewood Suites difference.

Everything from an executive desk to home i
¥ _ E '\{oﬂ&n.,\jgm
entertainment helps guests work smart and Garden Court”

relax, It's OUR PLACE. YOUR SPACE.
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Ramada brand extension's time remains limited

By: Jeff Higley

Las Vegas-The end is coming for the Ramada
Limited brand extension.

Cendant Hotel Group executives late last year
announced plans to kill the extension, and during
the annual Ramada Worldwide conference,
reiterated plans to eliminate it.

There are 340 Ramada Limited properties in the
system, and Ramada President Keith Pierce said
they will not be part of the system for much
longer. Pierce said about one-third of those
hotels will move into the Ramada Inn brand. The
other 200-plus properties will be evaluated and
most likely will not be part of the Ramada
system when their contracts expire.

"Ninety-five percent of the Limiteds would fit

into a market as one of our sister brands," Pierce
said.

28
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Cendant has removed the Ramada Limited
brand from its uniform franchise offering circular.
"From this point forward, we're going to focus
on consistency," Pierce said. "We've made a
commitment to work with all Ramada Limiteds
to find them a good place to land."

The Limited extension is not the only Ramada-
related entity to be cut. Cendant's groupwide
Project Restore eliminated about 250 properties
from the Ramada system.

"We had a history of perhaps being overly
flexible," said Patrick Breen, senior v.p. of
strategic planning and business development for
Ramada. "That flexibility led to some subpar
properties hanging on in our system. Those now
have been eliminated."

Pierce said Ramada needs to be clearly defined

by two tiers-Plaza and Inn. The Ramada Plaza
brand will consist of full-service hotels with at
least two restaurants. They will be located in
city center and airport locations and will
command a higher average daily rate.

"The real way to define Ramada Inn will be
cleanliness, service, consistency and good
value," Pierce said.




T 481 928 ) S A0

Ramada takes a new approach to consistency

By: Jeff Higley
LAS VEGAS-Dueling  themes featured Pierce said two programs have helped Ramada
throughout Ramada Worldwide's annual immensely during the past 18 months. The first

convention in June made it clear that the brand's
leadership is making bold moves to bolster a
brand that has been around for half of a century.

"A Whole New World" was the official theme of
the conference, but it often took a backseat to a
"Closing the Gap" subtheme featuring a message
that consistency will help Ramada catch its
competitors in the midscale segment.

"We were serious when we invested a quarter
of a billion dollars to take global control of the
Ramada name and the Ramada brand," said
Keith Pierce, Ramada's president. "We were
serious when we parted company with over
20,000 hotel rooms and the royalty stream that
came with them."

Franchise Operation

was parent company Cendant Hotel Group's
Project Restore, a systemwide focus to upgrade
product consistency. More than one-fourth of
the Ramada system was rinsed as a result of the
program.

"Our challenge now is to make certain that we

never again put ourselves in the position of
having so many undesirable properties," said
Patrick Breen, senior v.p. of strategic planning
and business development for Ramada.

The second program was an acquisition strategy
that resulted in Cendant acquiring global
licensing rights for the brand late last year from
Marriott International for $250 million. In
addition, the brand secured licensing rights for
Canada in a separate deal. The convention was
the first time since 1989 that a global Ramada
system got together.

Mark Young, senior v.p. of operations for
Ramada, said the brand's year-over-year
RevPAR rose 9 percent in 2004,
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The number of properties added by the global
initiative equaled the number of properties let go
as a result of Project Restore. Ramada has more
than 1,000 properties worldwide, including 740
U.S. properties.

"We are now one brand, operated by one
company, with one management team, one
directory, one Web site, with one global strategy
to make Ramada the global leader in midmarket
lodging," Pierce said.

During the conference, executives introduced
the second phase of Ramada's repositioning. It
includes enhancing the brand's bedding and
bathroom amenities programs through new
standards for mattresses, box springs, pillows,
linen, heavier and larger bath towels, a new
showerhead and a curved shower rod with
hookless curtain. Phase 1, which included
standards for employee uniforms, adding
systemwide high-speed Internet access and
continental breakfast, was introduced in 2004.

30
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"In no way are these improvements
revolutionary, but they propel us closer to
competitors," Pierce said. "We're closing the gap
between guest perception and brand reality.

"We have been serious about the creation of
these standards, and we will be serious about
their enforcement," he said.

Pierce said there are no immediate plans to
launch Phase 3 because the company wants
properties to get up to speed on the first two
phases.

"We want to give franchisees plenty of time to
plan for it and budget for it," Pierce said. "When
we get through all of the steps of phases one
and two, then we'll be at a point where Phase 3
will become apparent. That's when we'll move
on to the next challenge."

Ramada adopted a zero-based quality-assurance
program that will punish owners for not
adhering to standards or make the necessary
improvements that are critical to Ramada's
repositioning efforts, Breen said. The new
program will accelerate point deductions for
hotels that are repeatedly cited for the same
infraction.

Ramada's challenge now is to never again allow
the brand to have so many undesirable
properties, said Patrick Breen, senior v.p. for
Ramada.
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"Noncaring owners will no longer have the luxury
of riding the fence of quality," Breen said.

Guest perception Consumer perception is a big
part of Ramada's repositioning.

Extensive research conducted in 2004 revealed
an interesting result, Pierce said.

"What we learned was that customers,
especially those who haven't stayed at a Ramada
in a while, perceive us to be better than we
really are," he said. "Said another way, it's just
like how our moms see us-better than we really
are."

He said the research results were actually good
news for the brand.
"It means Ramada still has incredible brand
equity and a great opportunity," Pierce said.
Keri Putera, the brand's senior director of
marketing, said the research indicated Ramada
has a 93-percent awareness rate with consumers
surveyed.

Ramada also is trying to become more
attractive to developers. Cendant has provided

Tt 420 9 5 AR

Ramada with a $10-million development
advance fund that will provide incentives for
properties,
particularly in center city, gateway and airport

new-construction Ramada

locations.

"It's time to focus on bringing more new-
construction hotels into the system," said Jerry
Lintz, who owns a Ramada property in Oconto,
Wis., and is looking to build a full-service
Ramada. "People see the supply-and-demand
situation making it a favorable time to build. For
too long we've been known only as a conversion
brand, and the move that [Pierce] has made will
help us shed that image."

Six properties are under construction and 17
are in the pipeline-including 13 by Canadian
developer Cam Christianson.

"The brand's got a lot of equity in it, and looks
like
Christianson. "There are a lot of good changes

it starting to be tapped into," said
going on within Cendant, and they're supporting
the Ramada brand more than ever. They are

finally realizing that it's all about quality."

Franchise Operation
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2005 IHG Americas Investors &
Leadership Conference

Las Vegas, Nevada, USA
September 21-22, 2005

A FEIM V8 /& 1 @ 2005, Las Vegas F &

InterContinentaI Hotels Group (iHG) is pleased to announce the 2005
Americas Investors & Leadership Conference will be located in Las
Vegas, Nevada, at Mandalay Bay Resort & Casino. Las Vegas is a
spectacular city, incomparable to any other.

Las Vegas offers top quality entertainment, attractions, shopping and
world-renowned resorts. The sessions, tradeshow, and meetings will be
held at the Mandalay Bay Convention Center, which is the 5th largest
convention center in the United States, and the largest meeting facility
located on the world-famous Las Vegas Strip.

IHG will welcome hotel Owners, Franchisees, General Managers, and
Directors of Sales from the Americas region. This unique gathering of
thousands of hotel professionals gives the opportunity to focus
collectively on the future direction of the IHG system. These three days
will be filled with informative sessions, business driving workshops and
the industryi|s largest private tradeshow. We look forward to welcoming
you and the strategic leaders from your property to Las Vegas.

Preliminary Agenda:

Mon., Sept. 19

Franchise Operation
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Preliminary Agenda:
Mon., Sept. 19

8:00 AM - 5:00 PM

Certification Training Classes

(Check Reggie in June for more information)
Mandalay Bay Convention Center

Tues,, Sept. 20

8:00 AM - 5:00 PM

Certification Training Classes

(Check Reggie for more information)
Mandalay Bay Convention Center

8:30 AM - 5:30 PM

IAHI Owners' Association
Golf Tournament

Siena Golf Club

9:00 AM - 5:00 PM
Delegate Registration & Info. Desk
Mandalay Bay Convention Center

9:00 AM - 5:00 PM
CHA Review
Mandalay Bay Convention Center

1:00 PM - 5:00 PM
CHA Exam
Mandalay Bay Convention Center

Wed., Sept. 21

7:00 AM - 5:30 PM
Delegate Registration & Info. Desk
Mandalay Bay Convention Center

7:00 AM - 8:30 AM
Continental Breakfast
Mandalay Bay Convention Center

8:30 AM - 10:00 AM
General Session
Mandalay Bay Convention Center

10:00 AM - 10:30 AM
Break & Networking Opportunity
Mandalay Bay Convention Center

R RLEPAE 2
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10:30 AM - 12:00 PM
General Session (Continued)
Mandalay Bay Convention Center

12:00 PM - 1:30 PM
Buffet Lunch
Mandalay Bay Convention Center

12:00 PM - 7:00 PM
ASK THG & Tradeshow
Mandalay Bay Convention Center

7:00 PM - 8:30 PM
Welcome Reception
Mandalay Bay Convention Center

9:00 PM - Midnight
TAHI Member Party
House of Blues
Mandalay Bay

Thurs., Sept. 22

7:30 AM - 5:00 PM

Information Desk

Mandalay Bay Convention Center

7:00 AM - 8:00 AM
Continental Breakfast
Mandalay Bay Convention Center

8:00 AM - 5:15 PM
Brand Sessions & Workshops
Mandalay Bay Convention Center

11:30 AM - 1:00 PM
Delegate Buffet Lunch
Mandalay Bay Convention Center

7:00 PM - 11:00 PM
Evening Event
Las Vegas

Conference Ends

Fri., Sept. 23

Mandalay Bay Convention Center
8:00 AM - 5:00 PM

Certification Training Classes

(Check Reggie for more information)
Mandalay Bay Convention Center

33
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Hotels loosen their ties
for a younger crowd

Chains jazz up looks, add perks
with casual comfort in mind

The hotel stay is getting a makeover.

The growing wave of style-conscious
Generation Xers -60 million Americans ages 24 to
40 - is forcing hotels across the USA to revamp
lobby layouts, menu offerings and front-desk
clerks' attire. Some chains are launching new
hotel brands designed for the under-40 set. And
even stuffy hotel speak - "It's my pleasure, sir" -
is going the way of the polyester floral bedspread
as the industry adjusts to the habits and values
of younger, hipper travelers.

Hotels undertake cosmetic changes periodically,
but American Hotel & Lodging Association CEQ
Joseph Mclnerney calls the current Gen X-
inspired changes "over the top." He compares
adjustments underway in the industry to those
that greeted the flood of female business
travelers hit ting the road for the first time in the
1970s.

The adjustments are needed because Gen Xers
make different demands than the older baby
boomers for style and ambience, Internet service
and creature comforts,

34
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By Barbara De Looois

The sketch of the Gen X traveler, as developed
by market researchers, goes like this: They
crave branded items - for example, Starbucks,
not coffee. Paradoxically they're less loyal than
older travelers to single brands. As a result,
they're willing to scour the Web to find a
boutique hotel oozing with attitude, instead of
simply booking the same. chain hotel their
family booked for their 1980s vacations.

And they fiercely insist "their way," whether
that
means being able to check e-mail while sipping
a mojito in the lobby bar, or having the choice
of-soy or _ low-fat milk or their cafe latte.

Publicist Leslie Liberatore, 36, of Park City,
Utah, says it's time the big hotel companies up
date their image.

"I wish they'd get with the program and get
out of the '80s," Liberatore says of big chains
like Marriott and Hil ton. She stays at them
when she must, she says, but she prefers bou
tique hotels like the W and Kimp ton Hotels,
which have "good shampoo, bathrobes, nice
bedspreads" and a stereo in the room, often
with XM or Sirius satellite radio.




For some hotel chains, capturing Gen Xers
requires all-out cultural revolutions. "We've
revamped our entire product offering. New
prototypes. New designs," says Marriott
executive Mike Jannini. "We've buried the
cookie cutter across all our brands."

hotels
owned, operated or franchised by Marriott,

To varying degrees, thousands of

Hilton, Hyatt, InterContinental and others are
retooling lobbies, expanding TV choices, adding
self-service checkin kiosks and upgrading
showers.Resorts are adding spa activities for
men, after noticing that the metrosexual Gen X
male isn't afraid to pamper himself.

Franchise Operation

Faced with the aging of the 79 million baby
boomers, ages 41 to 59, hotel executives
startedthe started researching the preferences
of Gen Xers shortly before 2000, the
industry's best year ever. But the adjustment to
a new generation of prime customers lost
momentum after the Sept. 11 attacks forced a
sudden focus on economic survival. Now, the
customers are back, providing hotels the

money needed to make capital investments.

By 2003, figures from researchers D.K.
Shifflet & Associates show, Gen Xers had
eclipsed baby boomers in average per-trip
spending for trips involving a hotel stay. The
gap widened last year, with Gen X travelers
spending an estimated $1,297 per trip on a
per-capita basis; baby boomers, $1,155.

Gen Xers at the inns

Percentage of overnight stays
at hotels and motels in the USA,
by generation:

1999 i 2004
Boomers (1946-1964)

Source: D.K. Shiflett & Associates
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US hotels this year plan a record $4.1 billion in

upgrades, up 37% from last year, according to
PricewaterhouseCoopers. Some of that money
will pay for projects deferred during the
downturn; some will pay for upgrades aimed
squarely at the tastes of a new generation of
travelers.

For now, baby boomers continue to fill more
rooms than Gen Xers. But Marcia Scarborough,
Marriott's vice president of product strategy,
says she's seen almost no sign of bacidash from
older travelers to the Gen X-inspired changes.

"Xers are leading, and boomers are following,"
she says. Anyway, says consultant Bjorn Hanson
of PricewaterhouseCoopers, some hotels will
straddle both worlds to prevent offending either
the older or younger generation of travelers.

36
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How long will these updates last before the
next wave of hotel redesign?

"What's trendy will have a shorter life with Gen
Xers than it did with the boomers," predicts
PricewaterhouseCoopers' Hanson.

Revamping for a new generation of patrons will
be a tricky balance for the big chains, warns
Stephani Robson, a hotel expert at Cornell
University.

"The (Gen X) market doesn't want to be
associated with a brand that's ubiquitous," she
says. "If you have 400 of them that are the
same, that defeats the whole purpose."
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California New Hotel Development Survey
Mid-Year 2005

(TR L

Regional Highlights viosrliwgrvoamwr§

Los Angeles County

Los Angeles County recorded no new hotels open in the first six months of 2005
as compared with four hotels and 334 rooms that opened during the same period
last year,

In terms of the number of new rooms under construction, Los Angeles County
saw an increase of 68% over last year. There are currently eleven hotels under
construction with 874 rooms as compared with five hotels and 521 rooms last
year.

The number of hotel rooms in planning was down slightly at 1.5% and the
number of new hotels in planning is down 8.3%.

San Diego County

San Diego County had three hotels open in the first six months
of 2005 with 817 rooms, a slight increase of 3.4% over the
same period last year.

San Diego County was home to the largest hotel that opened in
the State so far this year, with the 462-room Harrah’s Rincon
Hotel expansion.

San Diego County accounted for 40% of all of the new rooms
opened so far in 2005,

The hotels that have opened are:

e Harrah’s Rincon Casino Hotel  462-rooms

e Hotel Solamar 235-rooms

Photo: Hotel Solamar

e Homewood Suites 120-rooms.

In terms of the number of new rooms under construction, San Diego County saw
a huge decline of 65% over last year. There are currently three hotels under
construction with 468-rooms as compared with 1,325-rooms in six hotels last
year.

San Diego County leads the State in terms of number of new rooms in planning,
with 10,365, a 40.6% increase over last year.
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Orange County

Orange County had no new hotels open in the first six months of 2005 as
compared with four hotels and 462-rooms in the same period last year.

In terms of the number of new rooms under construction, Orange County is up
125% this year. There are 868- rooms in seven hotels as compared with 385-
rooms in three hotels last year.

The number of new hotel rooms in planning increased by 28.8%.
Riverside County

Riverside County had one hotel open in 2005, the [15-room Residence Inn in
Corona, as compared with 175-rooms in two hotels last year.

In terms of the number of new rooms under construction, Riverside County saw a
decline of 69%. There are currently 329-rooms in three hotels under construction
as compared with 1058-rooms in six hotels last year.

The number of hotel rooms in planning increased by 29.9% and the number of
new hotels in planning jumped 55.6%.

San Bernardino County

San Bernardino County saw one hotel open in
2005, the 60-room Comfort Suites in Redlands.
This compares with no new hotels opened in the
same period last year,

In terms of the number of new rooms under
construction, San Bernardino County saw a slight
increase of 4.5%. There are currently 875-rooms

Photo: Comfort Suites Redlands in nine hotels under construction as compared
with 837-rooms in eight hotels last year.

Ventura County

Ventura County had one new hotel open in 2005, the 166-room Hilton Garden Inn
in Oxnard. This compares with no new hotels opened in the same period last year.

Ventura County leads the entire State in terms of number of new rooms under
construction, with an increase of 19% over last year. There are currently 1,000-
rooms under construction in seven hotels as compared to 838-rooms in five hotels
last year. Ventura County accounts for 15.2% of all new rooms under construction
in California and has the second largest hotel under construction in the State, the
267-room Four Seasons Hotel in Westlake Village.
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In terms of the number of rooms in planning, Ventura County is up by 2.9% with
613-rooms in 4 hotels as compared to 589-rooms in five hotels.

Northern California

Northern California had ten hotels open in 2005
as compared with fourteen hotels during the
same period in 2004.The number of new hotels
open in Northern California declined by 53%,
737 rooms in ten hotels as compared with 1,556
rooms in fourteen hotels.

The largest hotel under construction in Northern
California is the 275-room St Regis in San
Francisco, which is scheduled to open
November 1, 2005.

Photo: St Regis Hotel San Francisco

The number of rooms in planning in Northern California is up 16.1% and the
number of new hotels planned is up 6.8%.

Summary

The continued strength of the California hotel market is definitely reflected in the
15% overall increase in the number of hotel rooms under construction.

The increases in ADR and occupancies combined with the rapid rise in hotel sales
values are making new hotel development a little easier.

One interesting result from this year’s survey is how the individual counties have
fared in relation to the number of new projects planned. For example, when we
examine the number of new hotel rooms opened and under construction and
compare that with the number of rooms in planning, we see that Ventura County
is at an astounding 190% — the actual number of rooms under construction and
opened out-weigh the number of rooms in planning by 190%. This is the first
time we have even seen anything like this.

Other counties have the following ratios of rooms under construction and open to
in planning;:

San Bernardino 46%
Orange 26%
Riverside 26%
San Diego 12.2%
Los Angeles 10.5%

We are accustomed to seeing ratios that are 10% or less, which confirms that
California hotel developers are becoming much more successful in getting their
projects from planning to completion.
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Sexual Harassment Training
Is Now Mandatory

i o=l

California law, AB 1825, now mandates two hours of
sexual harassment training for supervisors before
January 1, 2006 for companies with more than 50
employees. Online training is an easy, cost-effective way
to protect your company.

Here's why Preventing Harassment in the Workplace
online training is the easy way to meet the mandatory
requirements:

Significant savings over in-person training

No need to spend time planning an in-person
presentation

Supervisors can train at their own pace Questions go
directly to the course instructor.

Record-keeping tools track who has taken the course
and automatically emails reminders to those who
haven't completed it.

Hotel Managerment
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Information About
the New Sexual Harassment Law, AB 1825

Assembly Bill 1825 (AB 1825) requires
California employers of 50 or more to provide
supervisors with at least two hours of sexual
harassment training every two years. Employers
must include their full-time, part-time and
temporary service employees as well as
independent contractors to determine whether
they meet the 50 employee threshold. Since the
law does not specify that the 50 employees must
be within the state, the law applies to California
employers with 50 total employees including
those outside the state.

A wEEED

Training must be provided to all employees who
have "supervisory authority," a broadly defined
term in California. It generally includes anyone
having the authority to exercise independent
judgment to:

Hire, transfer, suspend, lay off, recall, promote,
discharge, assign, reward, or discipline other

employees;

Direct the work of other employees or adjust
their grievances; or

Effectively recommend any of these actions.

Hotel Managerment
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Therefore, employees who make
recommendations to others about such matters
must receive training if their recommendations
are likely to be acted upon. Such employees
may have many titles including manager,
supervisor, lead person, foreperson, etc. Identify
the jobs within your organization for which
training is required, and keep that list up to date
as organizational changes occur. Also, create a
tracking system that records each supervisor's
training and alerts you when new training is
due,

The law will be implemented in two phases.
First, supervisors employed as of July 1, 2005
must receive two hours of training by January 1,
2006. If a supervisor is hired or promoted into a
supervisory position after July 1, 2005, the
training must be completed within six months of
hire or promotion. Supervisors who have
received training after January 1, 2003 need not
be re-trained by January 1, 2006.

The second phase begins January 1, 2006. The
law requires at least two hours of anti-
harassment training every two years and
training for all new supervisors within six
months of becoming supervisors.
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The training must include information and
practical guidance regarding federal and state
sexual harassment laws, including harassment
prevention and correction, and remedies
available to victims. The training must be
"interactive," requiring participation by the
trainee. Video training would not be sufficient
without discussion, role-playing, and a question
and answer session or other similar techniques
led by a qualified trainer. The training need not
be conducted in two consecutive hours. It must
be conducted by persons qualified by education
and experience to cover all the required subject
matter and present it in an interactive fashion.
The requirement may be satisfied by combining
different forms of training experience including
Web-based training that includes interactive
attendance at

components, seminars,

participation in live Web seminars and
teleconferences, role-playing experiences, live
discussion groups, etc. The critical components
in each form are qualified leadership and

audience participation.

While California law requiring that employers
train all supervisors on to identify, stop and
remedy sexual harassment applies to employers
of 50 or more, the California Supreme Court has
warned all employers, regardless of size, that
failing to provide that training puts them at
substantial risk.
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Security is Everybody's Job

AHimEEsh

Hotels come in all sizes and shapes with
various staffing and service levels, but regardless
of the size, shape or service level, all hotels need
a security program. Even though all security
programs are different and must be customized
for the hotel in which they will be used, there are
many common items. For instance, every hotel
employee is responsible for the security of the
guests and the guest's belongings, other
employees and the hotel assets. Security for this
broad spectrum can only be provided effectively
through a team effort of the hotel staff. Every
staff member should be aware that they have
security responsibilities. These responsibilities
should include:

Hotel Managerment

1. Reporting suspicious activities such as:
a. A person in an unauthorized area.
b. A person checking for unlocked guest room
or storage room doors.
c. A person dressed as a hotel employee who
is not one.
d. A person sitting in a parked vehicle for an
extended period of time.
e. A cry or call for help.
2. Alerting their supervisor when inoperative
security equipment is encountered, including:
a. Locks
b. Lights
c. Doors

If all employees are familiar with and follow

the above tips, your hotel has a good foundation
for a sound security program.
The next step in building the program should be
including specific security responsibilities in each
hotel job description. Since the housekeeping
and engineering staff are moving about the
property continuously, they should be the
backbone of the hotel security effort. Consider
including items such as the following in the
housekeeping and engineering job descriptions:

1. Never open more than one guest room door
at a time.
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2. Clean or service guest rooms with the
entrance door closed.

3. Place recovered room keys in a locked box on
your cart.

4. Before leaving a guest room, verify all
security devices are operational.

5. Leave the guest room in a secure condition.

6. Never open a guest room without verifying
the individual is the registered occupant of the
room.

7. Keep your master key attached to your
uniform at all times.

The front desk will play a key role in protecting
guest privacy. Front desk personnel job
descriptions should include specific guest privacy
items such as:

1. Requiring a photo identification card and
verifying the information on the folio prior to
issuing a second guest room key or opening a
room.

2. Not announcing the guest name or room
number during the check in process.

3. Telephone calls for guests should be directed
to a person and not a room number.

4. During the check in process, obtain the name
of every person staying in the guest room.
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5. When requested, escort late arriving guests
to their guest rooms.

Some hotels will have a designated security
person to supplement the security efforts of the
employees. The security officer is an extension
of hotel Hotel
should use the following tools when appropriate
to improve the efficiency and effectiveness of
the security officer.

management, management

1. Tours of the entire property should be
conducted approximately every hour. A
watchclock and key stations should be used to
document the rounds and supplement the
security officer's written activity log.

2. Supplementary duties such as escorting
cashiers and locking various areas of the hotel
should be part of the security officer's written
responsibilities.

3. The hotel should provide the officer with a
written patrol route to ensure all areas of the
hotel are visited. The route should be varied to
prevent the establishment of tour patterns. All
areas of the hotel should be visited during the
patrol.

Hotel management should monitor the
effectiveness of the security program and alter it
when conditions at the hotel change, special
events occur or a security incident occurs. The
hotel should document all changes in the
security program so that the level of security
being provided is very clear.
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The Internet:
Consumers' Favorite Travel Destination

AHimeEah

88% of Online Consumers Use the Internet to
Purchase or Plan This Summer's Vacations

Overwhelmingly, consumers are turning to the

Internet for their summer travel planning and
purchasing needs, according to independent
research conducted by Feedback Research, a
division of the Claria Corporation, a leader in
online behavioral marketing.

By analyzing the actual online traffic and
conducting a survey among a sample of Claria's
tens of millions of software users, Feedback
Research was able to gain insight into online
travel research and purchasing habits. Data was
analyzed from April 1 through July 1, 2005, in
the months leading up to summer vacation
travel. A survey was also conducted among users

Hotel Managerment

who viewed travel category sites in the prior 30
days and also had purchased travel in the prior
12 months

Results indicated that consumers are still taking
a trip to the Internet for their travel planning
and purchasing needs, with 88% of survey
respondents who went or are planning to go on
summer vacation using or planning to use the
Internet to research and/or purchase their
summer vacation arrangements this year. 61%
of respondents who went or were planning to go
on summer vacation this year purchased or
planned to purchase airline tickets online, +11
pts vs. those who went on a summer vacation
last year. 52% purchased or planned to
purchase hotel accommodations online, a +12

pt increase from last year.
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Further results indicate:
Consumers Travel Online to Compare Prices

Low prices seem to be the key driver for
consumers researching and buying travel
for their summer vacations this year:

0 When purchasing travel arrangements, 53% of
respondents indicated that they would travel
with the brand/company that offered the lowest
price.

0 Among respondents who purchased travel
online: - 78% chose the site(s) they typically
purchase from because of good prices/rates; -
56% because the site was easy to use; and -
28% because of loyalty or frequent flyer
programs,

0 73% of respondents who purchased travel
online have researched travel at a general site,
but then went to a specific company's site to
purchase their travel arrangements. - 52% of
those respondents did so because they found
that company sites offered the lowest prices. -
47% cited special deals and 43% cited better
prices at company sites while 22% wanted to
receive frequent flyer credit.

o Consumers, perhaps looking for a low-cost
travel deal, seemed to site- hop between general
travel sites and major airline sites: - Over half of
those who viewed Delta.com, United.com or
Southwest.com during research period, also
viewed Orbitz.com.
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0 Site-hopping also seemed to be popular
among general travel sites; Of those who
viewed Hotwire.com during the research period,
71% also viewed Orbitz.com, 67% also viewed
Expedia.com and 62% also viewed

Travelocity.com.

o Of all travel category sites, airline only sites
seemed to have to most repeat viewers per
month  during the research period:
Southwest.com had the most repeat viewers
with the average viewer coming back 9.31
times, this followed by AlaskaAir.com with 9.29
times and NorthwestAirlines.com with 9.19

times.

Internet Eases Procrastination for Travel
Planners

0 Among respondents who went or were
planning to go on summer vacation this year,
73% started planning 1 week to 3 months
before leaving.

o Travel sites saw their biggest increases in
traffic in mid-June. Hotels.com saw the biggest
jump, closely followed by Marriott.com,

Cheaptickets.com and Orbitz.com.

0 50% of respondents typically purchase travel
arrangements online 1 to 2 times a year while
27% purchased travel arrangements online 3 to
5 times a year.
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California Mandates Sexual
Harassment Prevention Training

AU HREEED

Labor law attorneys have long advised
California employers to train all employees about
how to prevent sexual harassment in the
workplace. This training helps avoid claims of
harassment and can reduce liability when such
claims occur. Now, a new state law mandates
sexual harassment prevention training for
supervisors.

In 2004, Governor Arnold Schwarzenneger
signed AB 1825, which requires any California
employer with more than 50 employees to give
supervisors two hours of sexual harassment
training every two years. California joins Maine
and Connecticut in requiring such training.

Legislation's Intent

The legislation was introduced because some
legislators were concerned that not enough was
being done to eliminate sexual harassment in
the workplace. California law requires that all
employers take reasonable steps' to ensure a
workplace free of harassment. However, besides
requiring posters and an information sheet for
employees, there was no statute requiring
employers to do more.

Hotel Managerment

While some employers and courts interpreted
"reasonable steps" to include some form of
harassment training, the law did not mandate
training, and the scope of the training was up to
the employer.

The bill's author, Assemblymember Sarah
Reyes. argued that, even with current laws to
prevent sexual harassment, 22 percent of all
cases filed with the Department of Fair
Employment and Housing (DFEH) were sexual
harassment claims. According to Reyes, sexual
harassment claims have a significant impact on
businesses, costing the average Fortune 500
Company at least $6.7 million a year.
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Which Employers Are Covered?

The new law applies to companies that
regularly employ 50 or more employees, even if
the employees are not all based in California.

The law also applies to entities working under
contract that regularly receive the services of 50
or more people, so the employee count includes

temporary workers and independent contractors.

Who Must Be Trained?

The legislation says that all "supervisors" must
be trained. However, it does not clearly define
the term "supervisor." It is likely the definition in
the California Fair Employment and Housing Act
(FEHA) will apply.

FEHA defines a supervisor as someone with
the authority to "hire, transfer, suspend, layoff,
recall, promote, discharge, assign, reward or
discipline other employees or the responsibility
to direct them, or to adjust their grievances, or
effectively to recommend that action ... if the
exercise of that authority is not of a merely
routine or clerical nature, but requires the use of
independent judgment."

It is important to note that this definition
differs from, and is broader than, the way wage
and hour laws define managerial employees. An
employee who is non-exempt under federal or
state wage and hour laws still could be
considered a supervisor as defined under FEHA.
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When & How Often?

The law imposes a minimum requirement of
two hours of training for supervisors every two
years. The initial requirement is that employers
must provide the training by January 1, 2006 to
all employees who are employed as of July
1,2005.

After january 1, 2006, employers must retrain
each supervisory employee, using a complete
course, once every two years. Any employer
who has provided this training and education to
a supervisory employee after January 1, 2003 is
not required to provide training and education
by the January 1, 2006 deadline. However, it's
probably best simply to retrain all supervisors
using the new criteria.

Supervisors hired, or employees promoted to
supervisory positions after July 1, 2005 must
receive the training within six months after
hiring or promotion.

What Type of Training Must Be Provided?

The law specifies the type of training
employers must provide. The training must be
conducted through "classroom or other effective
interactive training."

The training also must include the
following:

Information and practical guidance about the
federal and state statutory provisions
concerning the prohibition against and the

prevention of sexual harassment.




Information about correction of sexual
harassment and the remedies available to
victims of sexual harassment in employment,

Practical examples aimed at teaching
supervisors about the prevention of harassment,
discrimination and retaliation.

Employers should evaluate any existing training
programs they use to be sure their current
programs are sufficient under the new law.

What Does "Interactive" Training Mean?

Interactive training does not mean showing
employees a video with no opportunity for
interaction. Specific regulations have not yet
been issued by the DFEH. However, it is likely
that Internet or online training that allows
regular interaction with the instructor and other
participants will meet the requirement of

"effective interactive training."
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Any sexual harassment prevention training
should require participants to engage in critical
thinking and should elicit group discussion. This
can be done through, among other things, role-
playing, hypothetical examples, quizzes and
question-and-answer sessions.

Who Can Provide Training?

Only "trainers or educators with knowledge and
expertise in the prevention of harassment,
discrimination and retaliation" can provide the
training.

Employers should use trainers with an
extensive teaching and harassment prevention
background. Employers should look for trainers
who are experienced facilitators, and not ones
who simply read from a checklist of sexual
harassment information.

T Stk & }!’&',l'i"'
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Employers must take time to ensure they have
the right trainer. Inexperienced managers and
even some human resources personnel may not
be best suited to provide training under this new
law.

Failure to Train Increases Risk

The statute says that failure to provide training
is not grounds for liability for harassment under
FEHA. However, if an employer does not provide
the training, FEHA may mandate an employer to
provide the training.

More importantly, regardless of the statute, an
employer who does not provide the training
increases the risk of liability in a sexual
harassment lawsuit. While the statute says that
providing the training alone is not a defense for
harassment, California courts have said that
anti-harassment training, complaint processes
and preventative measures can minimize liability.

The California Supreme Court has held that an
employer can limit damages by (1) showing that
the employer took reasonable steps to prevent
and correct workplace sexual harassment; (2)
the employee unreasonably failed to use the
preventive and corrective measures the
employer provided; and (3) reasonable use of
the employer's procedures would have
prevented at least some of the harm the
employee suffered. [Department of Health
Services v. Superior Court (McGinnis) (2003) 31
Cal.4th 1026.] The court noted that the
extensiveness of employee training was one

factor that would be considered.
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The Equal Employment Opportunity
Commission and the U.S. Supreme Court also
have indicated that providing training in areas of
harassment prevention can minimize liability.

In fact, the U.S. Supreme Court has held that
employers who take steps to prevent and correct
sexual harassment may have a complete
defense to liability if the employee does not take
advantage of preventative or corrective
opportunities provided by the employer.
(Burlington Industries, Inc. v. Ellerth (1998) 524
U.S. 742. Faragher v. City of Boca Raton (1998)
524 U.S.775.)

Two-Hour Training Is Basic

AB 1825 only sets a basic requirement for the
training employers should provide. In fact, the
statute explicitly says it is intended to establish a
minimum threshold and should not discourage
or relieve any employer from providing longer,
more frequent or more elaborate training and
education about workplace harassment or other
forms of unlawful discrimination.

Employers should consider providing extra
training and training that does not just focus on
sexual harassment but also covers all areas of
discrimination and harassment.

Employers also should train all employees, not
just supervisors. Broad-based training of the
entire workforce is critical. Such training helps
employers avoid litigation in the first place and
responsibly  discharges the
obligations for a harassment and discrimination-
free workplace.

employer's
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ADA Policy For Accessible Rooms
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A. DEFINITION

"Accessible Rooms" are those rooms at each
property which have been modified to comply
with the terms of the Americans With
Disabilities Act to be more easily accessible to
guests with disabilities (including primarily,
guests with mobility disabilities and guests with
hearing impairments.)

There are three primary types of accessible
rooms. (Note: All three separate types are
mandatory for new construction hotels and for
hotel renovations.) Prior to renovations, all
hotels must have the Standard Accessible Room
type and it must contain the features of the
Hearing Enhanced Room.

1) Standard Accessible Room: This room has a
number of features to provide improved access
for guests who utilize wheelchairs. This must
include, but is not limited to, enlarged
bathrooms, grab bars in the tub and around the
toilet, adjustable height shower heads, lowered
door viewers, lowered heating controls and
lowered closest bars, as well as the features of
the Hearing Enhanced Room.

Hotel Managerment

2) Roll-in Shower Accessible Room: This room
is identical to the standard room, but also
includes a "roll-in shower" (usually in place of a
bathtub) to allow a guest to roll into the shower
in a wheelchair.

3) Hearing Enhanced Room: This room has
features such as a door-bell which triggers a
strobe light, TDD devices, Television Amplifier
and/or Closed-captioned TV, and visual fire and
smoke alarms.

Note: Standard and Roll-in Shower Accessible
rooms may not have p/a iform-type-beds. A
platform bed may be in the Hearing Enhanced

Room
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ATLAS HOSPITALITY GROUP

TThe Market Leader in California Hotel Sales
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A SINGLE SOURCE OF COMPLETE LODGING
SERVICES
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Creating Room of Opportunity VIC INN-TERNATIONAL CO.
serving the California Lodging Industry Since 1976. We have

built a tradition of creating solid opportunity for our clients
and their capital resource.

HOTEL BROKERAGE
L8

$10 + Million
Any Size Motel/Hotel

Can take special Assignment i

HOTEL
MANAGEMENT
@

Limited to Full Service
Motel/Hotel

Any Size Motel/Hotel

HOTEL ASSET
MANAGEMENT
RAETHE

Limited to Full Service
Motel/Hotel

Any Size Motel/Hotel

‘Vl INN-TERNATIOAL CO. 1455 Monterey Pass Rd.,

Hospitality Investment group
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%5 + Million

Up to 65% LTV
Fixed/Floating
Economy - Luxury

Motel/Hotel Properties

. 2nd MORTGAGES
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Please call for detail

MEZZANINE CAPITAL
MR AR
. $2 + Million

'Up to 90% LTV

Hotel Properties

Suite 201

Monterey Park, CA 91754
Tel: 323-268-8886 :
Fax: 323-268-6188
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® Holiday Inn Select Miramar @ Holiday Inn Rancho Berna
@ Holiday Inn Express Sea World @ Staybridge Swtes,Mlelt

® Staybridge Suites Lake Forest @ Best Western Lagun:

® Ramada Plaza Hotel Anaheim @ Hollday Inn Expre
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